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MTC is a 501 C6 with 2 Employees
1 Full Time, 1 Part Time
200 Members at the end of 2021
Relief Money Received $1,000

COVID-19 Relief Programs Available for Maryland Restaurants, Artists,
and Entertainment Venues

NOVEMBER 5, 2020
A new grant opportunity is available Restaurants. The state will distribute a total of $50 million across each
county and Baltimore City based on the number of restaurant establishments located in each of the 24
jurisdictions.
Destination Marketing Organizations (DMO) will receive $2 million through the governor’s initiative to support
hometown tourism efforts that promote local restaurants, attractions, and shops. Each local jurisdiction’s DMO
will receive funds specifically earmarked for marketing purposes, to help drive visitors to local venues and stores.
The Maryland State Arts Council (MSAC), an agency of the Maryland Department of Commerce, has received
an additional $3 million to reinvest in its Emergency Grant Program

COVID-19 Relief Programs Available for Maryland Restaurants, Artists,
and Entertainment Venues

December 18, 2020
$50 MILLION FOR HOTELS AND HOSPITALITY BUSINESSES. The governor announced that the State of Maryland is
providing $50 million from its dedicated emergency rapid response fund to help hotels and hospitality businesses across
the state. This funding will be distributed by local jurisdictions to go toward payroll expenses, rent, and utilities in order to
keep operations going while travel is restricted.
$30 MILLION IN ADDITIONAL RELIEF FOR BARS AND RESTAURANTS. The governor announced another $30 million to
replenish the state's successful relief program for bars and restaurants, which will now total $80 million. Local jurisdictions
are encouraged to distribute this money quickly and to match this investment where possible.
$15 MILLION IN ADDITIONAL RELIEF FOR ENTERTAINMENT VENUES. The governor announced another $15 million in
assistance to entertainment venues through the state's successful Main Street program at the Maryland Department of
Housing, which will now total $35 million.

Restaurant Funding

Hotel Funding

The Maryland Department of Housing and Community Development
Maryland Strong: Economic Recovery Initiative
MDSERI - Tourism Nonprofits
DHCD awarded 32 grants totaling more than $8 million to tourism nonprofits across
Maryland. Grants were awarded to organizations, such as museums, cultural
attractions, zoos and aquariums whose mission and work substantially contributes to
the economic development and economic recovery of Maryland communities through
visitor-driven activities and programs. FIVE MTC Members were awarded funds

MDSERI – Main Street
DHCD awarded $7 million in funding that will support small businesses and other
economic recovery efforts in both the state- and Baltimore City-designated Main Street
communities. Through this relief, more than 5,000 businesses will be eligible for support
from their local Main Street program. All of the state’s 33 designated Main Street
Maryland communities and Baltimore City’s eight designated Main Street neighborhoods
applied for and received awards to support their operating and capital grants to
businesses in their districts.

The Maryland Department of Housing and Community Development
Maryland Strong: Economic Recovery Initiative
MDSERI – Entertainment Venues
DHCD awarded more than 90 grants totaling $30 million to live music and
performance venues, live entertainment promoters, and independently-owned local
movie theaters whose operations have been impacted by COVID-19. These funds
supported operating and capital costs and directly helped preserve more than 800
jobs at venues. TWO MTC Members were awarded funds

Coronavirus Economic Relief for Transportation Services (CERTS)
The Treasury Department has officially opened up its $2 billion Coronavirus Economic Relief for
Transportation Services (CERTS) grant program to bus, motorcoach, school bus and passenger
companies hit hard by the Covid-19 pandemic.
The grant program, signed into law in late 2020, provides grants to businesses that saw a loss
of revenue of 25% or more from the pandemic. The grant itself can be used for operating
expenses and for any debt created to help maintain payroll for employees, as well as any costs
for personal protective equipment and other pandemic protection measures. Businesses do not
request specific grant amounts under the program, according to the Treasury Department, which
will use its own formula to calculate how much each applicant gets.
Businesses must also have 500 or fewer employees in order to be eligible, and cannot have
received other assistance, such as the Paycheck Protection Program, that, when combined,
exceeds their revenue for 2019. Businesses that are in Chapter 11 bankruptcy are eligible, as
long as the case was filed after March 1, 2020, although the Treasury Department might impose
additional terms on the grant.

Part of Federal
Package
announced
12/21/20.
Grant Program
did not open
until July 2021

Maryland has been awarded $9.6 million from the
U.S. Department of Commerce Economic
Development Administration’s (EDA) $750 million
American Rescue Plan: TRAVEL, TOURISM &
OUTDOOR RECREATION PROGRAM.

$2.8 million will be used to award the 25 officially recognized Destination Marketing Organizations (DMO) so
they can invest in inviting residents and visitors back to restaurants, entertainment venues, wineries, breweries,
attractions, shops, and services in communities across the state.
$1.9 million will be awarded to state and local government agencies, economic development organizations, and
other industry partners to further develop tourism opportunities across Maryland. Specifically, this is focused on
opportunities where the industry benefits from visitor spending, including events designed to encourage overnight
travel and events surrounding hospitality training and workforce development.
$2 million to create access to outdoor recreational activities and provide educational resources about recreating
responsibly.

The remaining $2.9 million will be used by the Office of Tourism to support its 18 Scenic Byways marketing
promotion to drive visitors to Maryland’s towns, attractions, and accommodations along these routes.

Open For It Partnership Program - $1,909,194
The Maryland Office of Tourism works with partners to further develop opportunities for the industry to benefit from
visitor spending and to provide opportunities to further expand the workforce that supports the industry.
Dollars can be used to support events that are designed to drive overnight travel (not one-day events for the most part);
training programs that support tourism marketing programs and bringing more people into the hospitality workforce
pipeline and regional collaborations.
Outdoor Legacy - Building the last mile - connecting to the outdoors - $2,073,200
Connecting the last mile such as linkages to help further enhance Maryland's standing as having a Trail System Second-toNone and deliver accessibility to our outdoor resources. Enhancement of communication of stewardship in multiple
languages as more and more people come to recreate in our outdoor spaces.

Who can apply and receive funds?
•State, county, city, or community/regional tourism marketing and promotion campaigns,
including through nonprofit Destination Marketing Organizations (DMO).
• Cities or other political subdivisions of a State, including special purpose units of State or
local government engaged in economic or infrastructure development activities, or a
consortium of political subdivisions
•States or state agencies
•Institutions of higher education or a consortium of institutions of higher education 4.
Public or private non-profit organizations or associations, including community or faithbased non-profit organizations, acting in cooperation with officials of a political
subdivision of a State
•Economic Development District Organizations
•Indian Tribes or a consortium of Indian Tribes
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